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The problem of over-tourism represents a threat SURVEYS & QUESTIONNAIRES
to the city of Ljubljana due to its negative impact
on the its residents who are grov\/ing anti-tourism * Kaksna je verjetnost, da se boste centru izognili zaradi mnozice turis-
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impede the bikes and pedestrian flow and cause

congestions. In addition to complaints about inap-

pFOpriGte behaviors and disrespeCt of the local cus- Koliko bo vasem mnenju sezonski turistiéni vrhunci negativno vplivajo

toms, disturbing peaceful districts. Aside from social na kakovost Zivljenja v centru?

cases, mojor economical effects can hit the residents How. much.do.you thl'nk seasonal tourism peaks negatively affect the
. — . X quality of life in the city center?

due to tourism as: rising prices, especially rent, and
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* Kako mocno se strinjate z naslednjo izjavo: Cene vseh druzabnih in
zabavisénih objektov rastejo v turisti¢nih sezonskih konicah v centru?
How strongly do you agree with the following statement: Prices of
overall social and entertainment facilitiees increase in tourism season-
al peaks in the city center?
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2 3,000,000 * Vas mnozice turistov ovirajo pri vsakodnevnih dejavnostih v centru?
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Figure (1): Tourist arrivals growth 2019-2021. Source: SURS
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* Kam se obicajno odpravite na druzabne dogodke in zabavo v Ljubljani?
Where do you usually go for social events and entertainment in Lju-
bljana?

]

ban solutions to overcome the problem.

- Amsterdam, Netherlands
- Dubrovnik, Croatia
- Venice, ltaly.
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Kako odprti bi bili za vsakodnevno opravka s turisti?
How open would you be to deal with tourists on a daily basis?
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MACRO SCALE INTERVENTIONS

Interventions are divided into two parts as, macro-scale interventions and micro-scale in- Infrastructure development

terventions. The micro-scale focuses on the physical urban interventions performed in the
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city to reduce the tourist pressure on the city center and spread it over the city. However, AHOWSj the upgrade of the (?ity infrastructure Ot"
the macro scale focuses on the role of the government in promoting the plan of expanding on.a'biggerlevelthanthe city center'to allow \% e ™
the success of the proposal. - \‘ - A

the tourism footprint in Ljubljana and the measures that have to be taken on a bureaucratic

and political level of management. .
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A. APPROACH 1- STRATEGIC PLACEMAKING I RESIDENTIAL LANDUSE

- CULTURAL LANDUSE

MICRO SCALE
INTERVENTIONS

3 potential neighbor- The first approach is the process of creating a space with a certain scope of reach-
hoods are analyzed
which are Trnovo,
BeZigrad and Sigka
to determine the next
subcenter location.
After extensive Map
and SWOT analy-
ses on all, Sigka was
the most convenient
location to test the

ing a specific goal such as providing job offers, attracting businesses, or promoting
recreational activities. The below figgure shows the methodology of placemaking
and the general phases to achieve it. It starts with an idea, followed by the or- 2 :ig;ggE%F
ganization preparing to execute it, followed by its execution then by constant CHOSEN LOCATION
feedback from the users of the space which leads to constant development.
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project concept.
Considered as the first step Involves technical and bu- Community involvement on Establishing feedback sys-
where an idea is developed reaucratic steps preparing multiple platforms + tech- tems for further periodic CURRENT LANDUSES ON
to solve a problem for execution + Partners nical execution development
NEIGHBORING LAND-
PLOTS + OPEN SPACES

As for the concept of the approach shown

COMMUNITY CALL

JOIN US ON A PARTICIPATORY WORKSHOP TO TURN A PUBLIC SPACE INTO

LOCATION EXISTING ACTIVITIES on the map as letter (A), it is explained

on the figure on the right as overlaying

SOCIAL HANGOUT SPOTS  PUBLIC GARDENING SPACE  WALKING PARK

landuses of neighboring lands, in this case

, residential and cultural, using the concept
of strategic placemaking which is a bot-

tom up process. The process of planning

% and execution is going to involve the pub- 0 CURRENT
I : . LANDUSES ON
lic community through community calls BUILDINGS
and workshops as shown in the figure on
the left side to ensure the practicality of 3
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wessITE the project functions for its users whether

WWW.LJ . .
SUBCENT locals in the low tourism seasons or tour-
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<e Youl ists in the high tourism season.
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MARKET AREA
- CONNECTIONS BETWEEN THE 3 ZONES

MORPHOLOGICAL ANALYSIS
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[ cuturaLianbuse [ UNDERGROUND PATH

Using the same landuse layering concept for

approach 2 in addition to having a multi-use

underground connection, the exact location

) 4 PROPOSED |
is marked as B on the location map. However, Z LANDUSE OF |
approach 2 is defined as a type of placemak- CHOSEN LOCATION i

ing that focuses on the involvement of cre-
ative forms of art in the design such as artistic,

cultural, and design activities. As a result, the T
|
|

project's form generation is shown in the figure
on the left and it represents a simple dynamic |
form for multi uses by the community and tour- 1 CHURRENT LANDUSESON

. . . NEIGHBORING LAND-

ists. As a result, the final outcome shows in the PLOTS + OPEN SPACES ',\
final 2 sketches showing a space that acts as an
underground passage in addition to being flex-
ible to be turned into a social hangout spot, an
outdoor exhibition or a place for open kitchen
Ljubljana.

@ 0.35 KM 0
[ | I B

. SINGLE FAMILY RESIDENCE . MULTIPLE FAMILY RESIDENCE ' RESIDENTIAL
BLOCK
. COMMERCIAL BUILDINGS = VEHICLE ROADS

GREEN SPACES ANALYSIS OPEN SPACES ANALYSIS ACTIVITY MAPPING ANALYSIS

CURRENT
LANDUSES ON
BUILDINGS

PROPOSED
— UNDERGROUND

CONNECTIONS

MAP KEYS

PEDESTRIAN FLOW PICKUP/DROPOFF AREAS SOCIAL HANGOUTS
MAP KEYS PUBLIC GREEN SPACES PRIVATE GREEN SPACES
. . MAP KEYS O PUBLIC OPEN SPACES . . .

. STUDENTS GATHERING . RECREATIONAL ACTIVITIES . SERVICES




