
LINA’s identity design translates the theme of the New 
Bauhaus into a constructed typographic form that can be 
interwoven into a variety of textual outputs. The letters “LINA” 
are composed of the simplest character of the alphabet - “I”. 
Specifically, “I” from Arial font (simple, universal, with wide 
language support - “people’s” Helvetica). Our font “LINA” 
only takes up 3kB of space because it has only 3 characters. 
Colours: mostly greyscale - exceptions prove the rule. 
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On Design:

LINA’s identity design translates the theme of the New 
Bauhaus into a constructed typographic form that can be 
interwoven into a variety of textual outputs. The letters “LINA” 
are composed of the simplest character of the alphabet - “I”. 
Specifically, “I” from Arial font (simple, universal, with wide 
language support - “people’s” Helvetica). Our font “LINA” 
only takes up 3kB of space because it has only 3 characters. 
Colours: mostly greyscale - exceptions prove the rule. 

On Sustainibility:

The sustainability of LINA’s identity is determined by the 
relatively strict requirements of the competition’s technical 
brief. For the translation into visual language we choose the 
following means: Displaying photos on request (otherwise not 
at all). Arial font (universal, language support) +3kB custom 
4-glyph fontfile (LINA). Three typographic styles (sizes). Grey 
(not white) text on black  (lower contrast helps reading). Black 
text not on white but on grey (again, the contrast and lower 
consumption). For print - reduced black to at least 90% for small 
texts and down to 25% of black for huge signs.
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